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The Foundation for Alcohol Research and Education (FARE) commissioned Pureprofile to administer a
survey of 2,015 Australians to understand views on harmful product marketing (gambling, alcohol, and
unhealthy food products). The survey was conducted in February 2026, and the sample was nationally

representative for age, gender and location.

Findings

Most survey participants agreed that they are concerned about the harm caused in Australian society
by the marketing of harmful products like gambling, alcohol and unhealthy food (81%). Only 6% of

participants disagreed (Table 1).

Table 1. Proportion of Australian respondents that are concerned about harmful product advertising (N=2,015)
N %

To what extent do you agree with the following statement: | am concerned about harm caused in Australian society by
the marketing of harmful products like gambling, alcohol and unhealthy food.

Strongly agree 784 39%
Agree 846 42%
Neither agree nor disagree 266 13%
Disagree 96 5%

23 1%

Strongly disagree

Most survey participants agreed that there should be less advertising for harmful products like gambling,
alcohol and unhealthy food in Australia (81%). Only 6% of participants disagreed (Table 2).

Table 2. Proportion of Australian respondents that want to see less harmful product advertising (N=2,015)
N %

To what extent do you agree with the following statement: There should be less advertising for harmful products like
gambling, alcohol and unhealthy food in Australia.

Strongly agree 884 44%
Agree 740 37%
Neither agree nor disagree 267 183%
Disagree 74 4%

50 2%

Strongly disagree
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